
Priority Secrets 
Guide

Graphic Design

Roey Bannon Pimentel

IMPACT



Priority Secrets Guide

2©2012 GRAPHIC DESIGN IMPACT  

Introduction

http://GraphicDesignImpact.com

Introduction

The purpose of this resource guide is to let you in on some of the 
sources designers use to help make great looking products.  Included 
in this guide are inspiration sites, image source sites, and miscella-
neous helpful sites.

A lot of what sets professional designs apart is the visual details such 
as color, images, and formatting styles.  So, with that in mind, this 
guide will focus on those three aspects.

If you don’t know the first thing about color, don’t worry.  Chapter 
three of Graphic Design IMPACT goes into color choice in detail.  It is 
important to have a basic knowledge of color.  When it comes time to 
designing your projects, choosing colors that work well with your mes-
sage is a subtle yet powerful tool used to connect with your market.  
Understanding basic color is the first step towards choosing a color 
scheme.

This guide contains a brief glossary of some color terms.  The color 
scheme definitions are particularly important when it comes to using 
some of the online tools suggested in this guide.

Think of this glossary as a jump start for your design potential.  Below 
the list are some of my favorite online sources for creating color pal-
ettes.

Also included in this guide are some of my favorite image sources.  
This excerpt is based on the next GAP Services release, which focuses 
on how to navigate the confusing waters of image usage in an online 
world.  

Finally, you will find sites that will help you with productivity.

I hope you enjoy this Priority Secrets Guide and use it to make the 
most of Graphic Design IMPACT: Design Secrets That Sell. 

http://graphicdesignimpact.com
http://graphicdesignimpact.com
http://graphicdesignimpact.com
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Color Terms Glossary

ANALOGOUS COLOR SCHEME  Neighbors on the color wheel

CMYK  Subtractive Color; Cyan Magenta Yellow Black (key)

COLOR  Color (hue) happens when light either bounces off, or is absorbed by a surface. 

COLOR HARMONIES  Color combinations; the way a group of colors react with each 
other within a color scheme

COLOR PALETTE GENERATORS  Creates various color schemes from entry data

COMPLEMENTARY COLOR SCHEME  Two colors found on the opposite side of the color 
wheel; used when contrast is desired; caution, they vibrate

COOL COLORS  More calming

HUE  Another name used to describe color 

MONOCHROME COLOR SCHEME  When tints and shades are created from one hue

NEUTRAL COLORS  Works well within a color scheme to emphasize another color

RGB  Additive Color; Red Green Blue

ROY G. BIV  Red Orange Yellow Green Blue Indigo Violet

RYB  Paint (artist) Color; Red Yellow Blue (the primary colors from grade school)

SHADE  The color that results when black is added to a hue

SATURATION  The amount of actual hue a particular color contains

TINT  The color that results when white is added to a hue 

TONE  The color that results when gray is added to a hue

TRIADIC COLOR SCHEME  Any three colors equally spaced apart along the color wheel

VALUE  How dark or light a hue (color) is

WARM COLORS  Energetic and vivid

http://graphicdesignimpact.com
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Color Palette Generators

Color palette generators are a great source to quickly choose a color 
palette that will connect with your target market.  They offer different 
color schemes for you to choose from.  Perhaps your project will work 
well with a complementary color scheme, or maybe a monochromatic 
scheme, for example.  Test out different choices easily with this great 
tool. The technical information is right there for you, from hex codes to 
RGB and CMYK numbers, just use what you need.

If you are building a project around a particular image, I recommend 
using Degraeve.com.  Simply enter the URL of your image into their 
website and click a button.  Your image and choice of color pallets ap-
pear.  They offer a dull and a vibrant color palette based upon the im-
age source you enter.

http://www.degraeve.com/color-palette/

http://graphicdesignimpact.com
http://www.degraeve.com/color-palette/
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http://www.cssdrive.com/imagepalette/

Another image palette generator can be found at CssDrive.com.  This 
website works much like Degraeve.com, but offers you the option of 
uploading a file from your computer in addition to the URL option.  The 
color palette results are a little different, too.  At CssDrive.com you get 
light, medium, dark, and complete color palette results.

http://graphicdesignimpact.com
http://www.cssdrive.com/imagepalette/
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http://kuler.adobe.com/#themes/rating?time=30

Leave it to Adobe to offer a detailed color generating tool.  Get inspira-
tion for different color combinations at Kuler.Adobe.com.  Take a look 
at the options on the left column of their website.  One option they 
offer is to browse through popular pre-existing themes.  The screen 
capture below is an example of one of the highest rated themes from 
the last 30 days.

http://graphicdesignimpact.com
http://kuler.adobe.com/#themes/rating?time=30
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https://kuler.adobe.com/#create/fromanimage

Another option you have with Kuler.Adobe.com for generating a color 
palette is to use one of your own images.  When you use one of your 
own uploaded images, you have the choice of selecting a "mood" for 
the color scheme.  The choices are: colorful, bright, muted, deep, or 
dark.

http://graphicdesignimpact.com
http://kuler.adobe.com/#create/fromanimage
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https://kuler.adobe.com/#create/fromacolor

Creating a color palette from a specific color at Kuler.Adobe.com gives 
you a lot of information below the color bar.  Each of the number 
equivalents for the colors in the scheme are displayed.

To use this tool, simply click on the little white circle within the rainbow 
color wheel and drag to the base color desired.  Notice how you can 
drag along the edge or deep within the circle to grab any color as your 
primary source.

Notice any other small circles in the tool.  The number varies depend-
ing upon which rule you select.  Analogous gives you a total of five cir-
cles, which will become five distinct colors in the scheme generated.  If 
you choose the monochromatic rule, you will have only one small circle 
since monochromatic palettes are based on one color.  The screen cap-
ture below uses a complementary color scheme.  Each of the rules has 
the proper amount of circles based on the type of scheme.

http://graphicdesignimpact.com
http://kuler.adobe.com/#create/fromacolor
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http://colorschemedesigner.com/

Choose a color scheme (monochromatic, complement, etc.) and click 
within the color wheel to generate a color palette.  With ColorSche-
meDesigner.com you can click anywhere within their color wheel to 
generate a color palette.  You choose a type of color scheme from 
mono, complement, triad, tetrad, analogic, accented analogic, then 
click within the color wheel to have a color palette generated.

What I like about this website, 
ColorSchemeDesigner.com, is it’s 
simplicity.  I especially like clickable 
info-graphic images correspond-
ing to the different types of color 
scheme options.  Each of the graphic images has pointers that repre-
sent where the results will fall on the color wheel in relation to each 
other.  The red pointer represents the primary color, and the black 
pointer(s) represent the secondary color.  The gray pointer represents 
the tertiary color.

http://graphicdesignimpact.com
http://colorschemedesigner.com/
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http://colorschemedesigner.com/

Below the color wheel are three tabs: Hues, Adjust Scheme, and Color 
List.  Once you are satisfied with the color you have chosen from the 
color wheel, click on the Color List tab.  This gives you corresponding 
color swatches with their numeric equilivent.  Although this is a nice 
feature, my favorite feature from ColorSchemeDesigner.com is on the 
right side of the page.

Notice the three tabs below the large block of color on the right.  They 
are: Preview, Light page example, and Dark page example.  When you 
click on the light and dark page example tabs, you are given a simula-
tion of what this color scheme would look like on a web page.  I en-
courage you to check out this great feature!

http://graphicdesignimpact.com
http://colorschemedesigner.com/
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http://www.colorsontheweb.com/colorwizard.asp

Colorsontheweb.com offers three color sliders to create a base color 
from, as well as a randomize button for those who are indecisive.   
Clickable tabs for color palette choices from monochromatic to split 
complimentary are available.   The resulting color palette is gener-
ated to the right of the tabs.  Above the generated color palette are 
three boxes with hue variation, saturation variation, and tint & shade 
variation of the base color, along with the hex codes for each.  Another 
thing you can do with this site is enter your own hex code and gener-
ate various color pallets by clicking on the tabs.

http://graphicdesignimpact.com
http://www.colorsontheweb.com/colorwizard.asp
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Image Sources

In this next section we are going to look at sources for images.  This 
includes photographs, illustrations, and other visual elements.

The subject of image usage can get a little complicated.  Always use 
images legally, and with proper credit.  The terms of use vary from 
source to source.  I have a comprehensive product about the subject 
that will be released soon.  Below is a sneak peek of some of my fa-
vorite sources and why.

Images are vital to the success of communication.  They break up seas 
of text, guide the viewer’s eye, and provide visual explanation and 
support of the written message.

Image sources can be free or paid, from a subscription, or from an 
item by item purchase.  In any case, each image has a terms of use 
associated with it, regardless of if it was free or purchased.

In many cases the cost of the image is based on what it is going to be 
used for.  In other words, purchasing a license to put a photo on your 
website is much less expensive than one that will allow you to put the 
image on a tee shirt for mass market.  Additionally, Creative Commons 
does not mean you are free to use the image with no caveat.  In some 
cases you are free to use an image as long as you give the owner 
credit; in other cases they may require you to notify them of the usage 
by email, include their link with your useage.  Each image needs to be 
credited on an individual basis.  For now, let’s just take a look at some 
of my favorite sources for images and please check out the licensing 
and terms of use agreements at each website.

A big issue with free image sites is that the person uploading the im-
age may not have legal rights to it.  For example, if you see a photo 
of a person, the photographer may not have a model release from the 
subject.  Or, the image may be of private property without a location 
release.  Also, getting a response from the image owner can be diffi-
cult.  Besides, keeping track of every individual image and their unique 
credit requirements can be more time consuming than it is worth. 
 
Below is a list of both free and paid image source sites.

http://graphicdesignimpact.com
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http://depositphotos.com

Many of the images found in Graphic Design IMPACT were purchased 
from Depositphotos.com.  What I like about Depositphotos.com is their 
generous licensing and reasonable prices.  They also offer a subscrip-
tion service, which allows for a specific amount of downloads per day, 
based upon level.

http://sxc.hu

This site is stock.xchng®vi  and is now owned by Getty Images.  This 
is another good source for both free and paid images.

http://morguefile.com

This site offers both free and paid images.  It is an artist collaboration 
site.  The crediting terms can vary from artist to artist.  You are re-
sponsible for the legal releases.

http://istockphoto.com

This is a paid image site.  They offer subscription or per credit pricing.  
One benefit of using istockphoto.com is their legal guarantee.

http://bigstockphoto.com

This site offers pay-as-you-go or credit packs.  They are currently of-
fering a “free image of the week” contest.

http://flickr.com

This site is owned by Yahoo!  I do not recommend Flickr.com but have 
included it in this guide because many people use this site as their 
source for images.  There are several reasons why I don’t recommend 
it.  The main reason is because this site is used by individuals want-
ing to share their personal photos with family and friends.  Most of the 
owners who upload photos to this site are not doing it for the purpose 
of offering them to strangers for unknown public re-use.

http://graphicdesignimpact.com
http://depositphotos.com
http://sxc.hu
http://morguefile.com
http://istockphoto.com
http://bigstockphoto.com
http://flickr.com
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Another reason why I don’t recommend Flickr.com for obtaining im-
ages for your projects is because the navigation for obtaining proper 
permission for use is difficult.  

Getting a response from an image owner can take from a short time 
through…never.  When you are working on a project and need an im-
age, do you want to be held up until you hear back from someone who 
may have uploaded that image five years ago and never checks email?  
There are many other sources to obtain quality images that you do not 
need to deal with this one.

http://kozzi.com

There are a lot of benefits with using Kozzi.com.  They offer both free 
and premium services.  Their paid service is quite flexible.  They of-
fer subscriptions from as little as three days, up to a year.  Additionally 
they offer a “pay as you go” plan.  Their terms of use are quite liberal, 
however, use caution and read the section of what use is and is not al-
lowed.  They offer a free membership and if you use the link above we 
both will receive 10 Premium Credits, just for joining.

Pricing

Most of the sites recommended above base the price of an image on 
file size.  A small image may be fine for web use, and relatively inex-
pensive.  The largest size offered is overkill for most projects.  Vector 
graphics usually cost the most because of their flexibility.

I recommend choosing a site that has one uniform terms-of-service 
policy and licensing agreement policy, rather than those that allow 
each contributor to determine their own terms.

http://graphicdesignimpact.com
http://www.kozzi.com/?ref=146455
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Style Formatting

Graphic Design IMPACT emphasizes the importance of style format-
ting your work.  Taking a little extra time in the beginning of a project 
can save a lot of time in the long run.  If you are not comfortable with 
document formatting, or want would like a review, take a look at the 
recommended websites below.  They explain using styles in MS Word, 
but the basic concept can be applied to similar programs.

http://www.shaunakelly.com/word/styles/modifyastyle.html

http://www.shaunakelly.com/word/styles/stylesms.html

http://www.shaunakelly.com/word/styles/tipsonstyles.html

http://www.shaunakelly.com/word/styles/howstylescascade.html

http://www.makeuseof.com/tag/how-to-use-styles-in-microsoft-word-to-
save-a-lot-of-work/

http://graphicdesignimpact.com
http://www.shaunakelly.com/word/styles/modifyastyle.html
http://www.shaunakelly.com/word/styles/stylesms.html
http://www.shaunakelly.com/word/styles/tipsonstyles.html
http://www.shaunakelly.com/word/styles/howstylescascade.html
http://www.makeuseof.com/tag/how-to-use-styles-in-microsoft-word-to-save-a-lot-of-work/
http://www.makeuseof.com/tag/how-to-use-styles-in-microsoft-word-to-save-a-lot-of-work/
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Miscellaneous Helpful Sources 

When you create for web use, font choice can be tricky.  Since each 
of your customers may have a different set of fonts installed on their 
computer, it is important to choose ones that will display correctly to 
the widest audience possible.  Remember if you choose a font that the 
viewer doesn’t have installed, their computer will use a substitute font.
Fortunately, there is a website that compiles the most common fonts 
used on the web.  They have pages for just MAC, just PC, as well as a 
combined results page.

http://www.codestyle.org/css/font-family/sampler-CombinedResults.shtml

http://graphicdesignimpact.com
http://www.codestyle.org/css/font-family/sampler-CombinedResults.shtml
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http://www.lipsum.com/

This site generates Lorem Ipsum placeholder text.  It is a great tool to 
quickly generate various amounts of text for use in layout composition.  
Additionally, it is good to use this type of text because your eye will 
not be distracted by words you comprehend, allowing you to focus on 
design.  More on this subject is found in Graphic Design IMPACT, p. 15.

http://graphicdesignimpact.com
http://www.lipsum.com/
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http://freemind.sourceforge.net/wiki/index.php/Main_Page

Mindmaps are a tool many people use to organize projects, workflow, 
and more.  There are many different kinds of mindmaps available.  I 
am a big fan of the free MindMap program offered by SourceForge.  
Don’t let the page scare you.  It is a popular program and easy to 
learn.  There are YouTube videos to help get you started, and many 
helpful people on social media sites, too.  

Graphic Design IMPACT was written with the help of MindMaps.  I cre-
ated a map for the timeline, another for research, and another for the 
layout and details of the book.  This is a flexible program that even 
allows you to enter hyperlinks, which is especially useful during the 
research portion of any project.

http://graphicdesignimpact.com
http://freemind.sourceforge.net/wiki/index.php/Main_Page
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http://freemind.sourceforge.net/wiki/index.php/Main_Page

Below is an excerpt from the Freemind.Sourceforge.net webpage dis-
playing several screenshots of MindMap usage examples.

http://graphicdesignimpact.com
http://freemind.sourceforge.net/wiki/index.php/Main_Page
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Conclusion

Graphic Design IMPACT: Design Secrets That Sell is available in pdf 
and print form.  Visit my website for recommended resources at:

GraphicDesignImpact.com/resources

Here are just a few of the resources you’ll find:

High Resolution Graphics Package• 
Photoshop Tutorials - Step By Step Video Guide• 
Top Secret Copywriting Resource• 
and Much More• 

I hope you have found this guide helpful.  Join the conversation at Fa-
cebook.com/GraphicDesignImpact.

Peace,

P.S. Get notified of future updates at:

GraphicDesignImpact.com/updates

http://graphicdesignimpact.com
http://graphicdesignimpact.com
http://graphicdesignimpact.com/resources
http://facebook.com/GraphicDesignImpact
http://facebook.com/GraphicDesignImpact
http://graphicdesignimpact.com/updates


Discover secrets to help you generate more sales 
and increase your conversions with

Graphic Design IMPACT
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Laid out in an easy-to-understand and useful format, Graphic 
Design IMPACT is a heavily illustrated book that provides 
Internet Marketers and Offline Entrepreneurs with time tested 
graphic design secrets.

Add impact and incorporate psychological triggers to make your 
sales message as irresistible as it can be.

Use these powerful techniques to create stunning websites, 
sales pages, ebooks, and more, while delivering a better visitor 
experience.

You benefit from Roey’s Master of Arts Degree in Graphic Design 
and years of hands-on experience.  It’s like having her go to 
school for YOU!

Roey distills her knowledge and skills into bite-sized gems of 
easy-to-follow tips with memorable illustrations.

The techniques shared in this book can help you better 
communicate with your audience and enhance your message 
with more professional designs - delivering results you can take 
straight to the bank!

If you want the look of professional design but don’t want to pay 
thousands of dollars to a professional, Graphic Design IMPACT 
is for you.

http://graphicdesignimpact.com
http://graphicdesignimpact.com
http://graphicdesignimpact.com
http://graphicdesignimpact.com
http://graphicdesignimpact.com
http://graphicdesignimpact.com

